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It's easy to get caught up in the rat race, but wouldn't you rather live your life on your own
terms? If you're willing to think outside the cubicle, you can survive—and thrive—on less
than a 40+ hour work week.
The Complete Idiot's Guide to Working Less, Earning More is your ticket to the ultimate
workplace benefit—more time and more money. It's time to work smarter and start living
a more satisfying life.
In Working Less, Earning More, you get:
- Expert advice on turning your talents into cash, through consulting and freelancing
- Tips and tricks for retaining a steady day job paycheck—without a rigid 9-to-5 schedule
- Passive income techniques including real estate investing and internet marketing
- Valuable ways to run your own business—without it running your life.
Working less and earning more is all about living a life of ample free time and sufficient
revenue so you can build the life you’ve always imagined.
Jeff Cohen (Bergen County, NJ), founder of BoldRoad.com, is the go-to source
for the coaching and tools needed to own your future -- through recession and
beyond. Whether you’re overworked or unemployed, an entrepreneur launching
a new venture, or simply interested in generating alternate income streams, The
Complete Idiot's Guide Working Less, Earning More will help forge a bold road
to a career that works for you.
Cohen is also the author of The Complete Idiot’s Guide to Recession Proof
Careers and Dating, Inc.: How to Recruit, Select, and Retain the Right Man for a
Relationship. He has shared his insights widely in the media including
appearances on CNN, CBS, NJN, and “Voice of America,” and through
interviews with USA Today, the New York Daily News, the Denver Post, the
Chicago Tribune, and the Boston Herald. Jeff holds a dual degree in Psychology
and Marketing from University of Pennsylvania and Wharton School of
Business. Jeff also consults with Fortune 500 companies, drawing on his human
resource and management experience at American Express.

